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Do you think the world's climate is changing?
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Psychology and ESI

› Which behaviour is critical for ESI?

› Which factors influence the behaviour?

› Which strategies can be implemented to 
change these factors and behaviour

▪ Acceptability and expected effects
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Sustainable energy behaviour
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Steg, Perlaviciute, Van der Werff & Lurvink (2014), Bouman, Steg & Kiers (2018)



8|1-Apr-20

De Groot & Steg (2007, 2008), De Groot, Steg, Keizer, Farsang, Watt (2012), Jakovcevic & Steg (2013), Steg, Abrahamse, & Dreijerink
(2005); Hiratsuka, Perlaviciute & Steg (2018), Ünal, Granskaya & Steg (2019)
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Promoting sustainable energy behaviour9

› Information: if people would know, they would
change their behaviour

› Extrinsic motivation: make pro-environmental
actions more attractive

› Intrinsic motivation
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Bolderdijk, Gorsira, Keizer & Steg (2013)

Values and persuasion
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Bolderdijk, Steg, Geller, Lehman & Postmes (2013)

MoneyEnvironment Control
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Eudaimonia

› Acting sustainably feels good because it is meaningful

▪ Particularly when voluntary and strong biospheric values

› Positive self signal

› Encourages pro-environmental behaviour

Venhoeven (2016); Venhoeven, Bolderdijk & Steg (2013); Venhoeven, Bolderdijk, & Steg (2016)
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Warm glow

Taufik, Bolderdijk & Steg (2014)
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Environmental self-identity

Van der Werff, Steg, & Keizer (2013a; 2013b)
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Symbolic value

Noppers, Keizer, Bolderdijk & Steg (2014)
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Symbolic value

Noppers, Keizer, Bolderdijk & Steg (2014)
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Involvement in community energy initiatives

Sloot, Jans, & Steg (2018)
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Motives to be engaged in 
a community energy initiative

Sloot, Jans, & Steg (2019)
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Corporate Environmental Sustainability

More sustainable energy behaviour:

› when employees strongly endorse biospheric values

› when they believe their organisation is committed to CER

› CER particularly encourages sustainable energy behaviour 
when employees do not strongly endorse biospheric values

Ruepert, Keizer & Steg (2017)
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Norm (dis)respect cues

Graffiti versus no graffiti 
Flyer at handlebar of bicycles   
How many people litter the flyer?

Keizer, Lindenberg, & Steg (2008)



26|1-Apr-20

No graffiti (N= 77) 33%
Graffiti (N=77):  69%

Keizer, Lindenberg, & Steg (2008)
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Keizer, Lindenberg, & Steg (2008)
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Clean environment 40% 
Picking up soda can 64%
Sweeping 82%

Keizer, Lindenberg, & Steg (2008)
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Factors influencing public acceptability

Perlaviciute & Steg (2014); IPCC (2019)
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Effective trials
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Conclusions

› Multiple motivations affect sustainable 
behaviour 

› Intrinsic motivation is a solid base for 
consistent sustainable behaviour

› Create context that activates and supports 
biospheric values and offers co-benefits

Steg et al. (2014); Steg (2016)
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